
$520M NET REVENUE 

+10.4% year-over-year (+11.3% organic)

+20.2% ex-Advocacy (+21.2% organic)

$1.93B NET REVENUE 

+16.4% year-over-year (+14.5% organic)

+20.0% ex-Advocacy (+18.0% organic)

$104M in ADJ EBITDA

19.9% margin on net revenue

-5.1% year-over-year

+31.2% year-over-year, ex-Advocacy

$378M ADJ EBITDA MARGIN

19.6% margin on net revenue

+19.6% year-over-year

+41.4% year-over-year, ex-Advocacy

Note: All figures are Pro Forma. “Ex-Advocacy” excludes SKDK and Targeted Victory. 
For reconciliations and definitions of Non-GAAP Financial Measures please refer to our Earnings Release dated March 8, 2022.
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Pro Forma Financial Highlights
Q4 2021 FY 2021

2.8x NET LEVERAGE RATIO

18 – 22%   NET REVENUE GROWTH

13 – 17%   GROWTH EX-ADVOCACY
$450 – $480M   OF ADJUSTED EBITDA

~30%   FREE CASH FLOW GROWTH

2022 
Outlook

Strategic Investments

100% ACQUISITION
Bolsters full-funnel, 
omnichannel offering 
in UK & Europe

49% ACQUISITION
(now 100% owned)
Investing behind digital 
transformation & providing 
certainty around future DAC liability

www.stagwellglobal.com


